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Die Internet-Galaxie Oct 29 2019 Manuel Castells gibt detailliert und faszinierend Aufschluss über das "Woher" und - soweit aus der aktuellen Situation erkennbar "Wohin" des Internet und, damit verbunden, der neuen Netzwerkgesellschaft, deren zentrales Kommunikationsmedium das Internet ist. Das www gibt es seit weniger als
zehn Jahren. Die allgemeine und kommerzielle Akzeptanz des Internet ist außergewöhnlich - ermöglicht und initiiert Veränderungen in allen individuellen und
gesellschaftlichen Bereichen. Es gibt neue Kommunikationssysteme, neue Branchen, Neue Medien und Informationskanäle, neue politische und kulturelle
Ausdrucksformen, neue Formen des Lehrens und Lernens und neue Gemeinschaften. Was aber wissen wir schon über das Internet, seine Geschichte, seine Technologie,
seine Kultur und seine Applikationen? Welche Folgen ergeben sich für Wirtschaft und Gesellschaft? Die Verbreitung des Internet ging so schnell vonstatten, schneller als
die Möglichkeiten sorgfältiger empirisch begründeter Analyse. Manuel Castells wird von vielen als der führende Analytiker des Informationszeitalters und der
Netzwerkgesellschaft gesehen. Über seine akademische Arbeit hinaus arbeitet er als Berater auf höchstem internationalen Niveau. In diesem kleinen Buch bringt er seine
Erfahrung und sein Wissen zur Internet-Galaxie zusammen: Wie hat alles angefangen? Aus welchen zusammen arbeitenden oder konkurrierenden Kulturen besteht das
Internet? Wie werden neue Unternehmen dadurch organisiert, wie werden alte Unternehmen davon beeinflusst? Gibt es die "digitale Wasserscheide"? Welchen Einfluss
hat das Internet auf soziale und kulturelle Organisationsformen? Wie werden politische Teilhabe, politische Kommunikation, das städtische Leben beeinflusst? Dies sind
nur einige Fragen, die in diesem Buch aufgegriffen werden. Castells gibt aber weder Prognosen ab, noch liefert er Patentrezepte - er gibt eine erhellende, auf empirischen
Daten beruhende Analyse der aktuellen Situation und hilft uns zu verstehen, wie das
The Art of Editing in the Age of Convergence Nov 10 2020 The Art of Editing in the Age of Convergence remains the most comprehensive and widely used text on
editing in journalism. This latest edition continues to shift the focus toward online multimedia as more and more people get their news that way. Amidst these changes, the
authors continue to stress the importance of taking the best techniques learned in print and broadcast editing and applying them to online journalism. The reality is that
most people now often first learn of breaking news on Facebook or Twitter and therefore, the challenge for journalists in this new media world is distinguishing the quality
and dependability of their work from all the fake news and propaganda memes, now so common online. This book is designed to help serious news providers produce a
product that is well-edited and grounded in the best practices of journalism.
Practicing Convergence Journalism Apr 15 2021 Practicing Convergence Journalism teaches budding journalists how to make the most of digital technology to tell their
stories effectively across multiple media platforms—in print, audio, video and online. Janet Kolodzy addresses multi-media and cross-media thinking, organizing,

reporting and producing for both short-form spot news and long-form features. Her approach focuses on storytelling principles, not just specific technical practices,
providing journalists with the mindset and skills they need to adapt their writing and reporting for the tools of today and tomorrow. With this book and the aid of its
companion website, students learn how to: Develop a cross-media mode of journalistic thinking that will result in stories suitable for a fast-paced, multitasking and mobile
audience. Decide when visuals are useful and necessary, and understand how to capture, select and organize them to effectively enhance a reader’s understanding of a
story. Put together various elements of storytelling (writing, audio, moving and still pictures) for an interactive journalistic experience.
Media Convergence and Deconvergence Aug 08 2020 This edited volume explores different meanings of media convergence and deconvergence, and reconsiders them in
critical and innovative ways. Its parts provide together a broad picture of opposing trends and tensions in media convergence, by underlining the relevance of this powerful
idea and emphasizing the misconceptions that it has generated. Sergio Sparviero, Corinna Peil, Gabriele Balbi and the other authors look into practices and realities of
users in convergent media environments, ambiguities in the production and distribution of content, changes to the organization of media industries, the re-configuration of
media markets, and the influence of policy and regulations. Primarily addressed to scholars and students in different fields of media and communication studies, Media
Convergence and Deconvergence deconstructs taken-for-granted concepts and provides alternative and fresh analyses on one of the most popular topics in contemporary
media culture. Chapter 1 is available open access under a CC BY 4.0 license at link.springer.com
Convergent Journalism: An Introduction Sep 01 2022 Convergent Journalism: An Introduction is a pioneering textbook that will teach you how to master the skills
needed to be a journalist in today’s converged media landscape. This book shows you what makes a news story effective, and how to identify the best platform for a
particular story, whether it’s the Web, broadcast or print. The bedrock tenets of journalism remain at the core of this book, including information dissemination,
storytelling, audience engagement. After establishing these journalism basics, the book goes into great detail on how to tailor a story to meet the needs of various media.
Vincent F. Filak has brought this second edition completely up to date through: A thorough reorganization of the chapters, which provides a newer, more practical
approach focused on "how to do convergent journalism," rather than simply observing the current state of converged media. A number of new pedagogical features to
improve learning and retention, including examples, exercises, breakout boxes and more. Coverage of additional topics such as issues of law and ethics in digital media,
and also writing for mobile platforms and social media. A companion website with links to additional examples of quality text, images and multimedia for students, as well
as an instructor site with a test bank, suggested exercises and discussion questions.
Dynamics of Media Writing Nov 30 2019 This fully updated Second Edition of Dynamics of Media Writing helps you learn transferable skills that can be applied across
all media platforms—from traditional mass media formats like news, public relations and advertising, to digital and social media platforms. Whether writing a story, press
release or a tweet, today’s media writers must adapt their message to each specific media format in order to successfully connect with their audience. New to the Second
Edition: A new chapter on social media discusses the latest developments in this rapidly changing area. New Helpful Hints boxes help you hone your media writing skills.
New and updated information on interviewing, dictionary usage, lead structure and more bring the book fully up-to-date. Themes from the former Chapter 14 are now
woven through the book to stress the importance of clarity and accuracy, lifelong learning and transferable skills. Fake news is now covered in multiple sections to help
you both understand and spot it when reviewing the news. Additional photos and graphics illustrate the various elements of storytelling to make the information easier for
you to apply. New "Give It a Try" features at the end of the Adapt and Connect boxes allow you to try out the skills outlined.
The Routledge Handbook of Magazine Research Oct 10 2020 Scholarly engagement with the magazine form has, in the last two decades, produced a substantial amount
of valuable research. Authored by leading academic authorities in the study of magazines, the chapters in The Routledge Handbook of Magazine Research not only create
an architecture to organize and archive the developing field of magazine research, but also suggest new avenues of future investigation. Each of 33 chapters surveys the last
20 years of scholarship in its subject area, identifying the major research themes, theoretical developments and interpretive breakthroughs. Exploration of the digital
challenges and opportunities which currently face the magazine world are woven throughout, offering readers a deeper understanding of the magazine form, as well as of
the sociocultural realities it both mirrors and influences. The book includes six sections: -Methodologies and structures presents theories and models for magazine research
in an evolving, global context. -Magazine publishing: the people and the work introduces the roles and practices of those involved in the editorial and business sides of
magazine publishing. -Magazines as textual communication surveys the field of contemporary magazines across a range of theoretical perspectives, subjects, genre and
format questions. -Magazines as visual communication explores cover design, photography, illustrations and interactivity. -Pedagogical and curricular perspectives offers

insights on undergraduate and graduate teaching topics in magazine research. -The future of the magazine form speculates on the changing nature of magazine research via
its environmental effects, audience, and transforming platforms.
Convergent Journalism an Introduction Dec 24 2021 Learn how to deliver news in any and all media. This one volume teaches you how to master all of the skills
needed to be a converged journalist. Don't think only broadcast or print. Think online, air waves, magazines, PDAs, cell phones and electronic paper. Convergent
Journalism an Introduction explains what makes a news story effective today and how to recognize the best medium for a particular story. That medium may be the web,
broadcast, radio, or a newspaper or magazine - or, more likely, all of the above. This text will explain how a single story can fulfil its potential through any media channel.
Convergent Journalism an Introduction shows you, the news writer, editor, reporter, and producer how to tailor a story to meet the needs of various media, so your local
news story can be written in a form appropriate for the web, print, PDA screen and broadcast.
Media Organizations and Convergence May 05 2020 Offers an examination of technology's impact on media companies and the results of convergence among media
industries, considering the effects on journalistic, business, and economic practices. This book explores the changes in communication technologies and the history of
media segments and their evolutions as they adapt to global changes.
Journalism and Translation in the Era of Convergence Sep 08 2020 How has convergence affected news and translation? Convergence is a chameleon, taking a new
colour in each new context, from the integrated, bilingual newsroom of a legacy broadcaster to a newsroom in an outlet that has embraced multimodality from the very
start. And yet, translation scholars studying the news have ignored convergence, while media scholars studying convergence have ignored translation. They have missed
the fact that convergence is intrinsically linked to language and culture. This volume brings together translation and media scholars to investigate different modes of
convergence across platforms as they shape how journalists frame stories and understand their role in a multilingual, convergent world. It opens a dialogue with scholars
and students in applied linguistics, communication, journalism, languages, and translation, as well as translators, interpreters, and, ultimately, journalists.
Understanding Media Convergence Jun 29 2022 Repurposing print journalism for the Internet and beyond, convergent journalism invigorates and transforms how we
create and experience media. The present book outlines and investigates the broad theoretical and conceptual issues surrounding this emergent subject.
Practicing Convergence Journalism Jan 25 2022 Preface: what is new about today's news audiences -- What's old is new, what's new is old; Text box: what is newsworthy;
Text box: Las Vegas Sun -- Eight elements of a news story and the tools to build it; Text box: GlobalPost.com -- Sources and background information: reporting before the
reporting; Text box: my five tips for more focused searches; Text box: U.S. courts basics; Text box: Storify.com -- Sources and background information: reporting before
the reporting; Text box: Twitter on the beat -- Law & ethics: reporting rules of the road; Text box : trust but verify; Text box : Storify.com -- Building the spot single story;
Text box: types of leads; Text box: story types; Text box: breaking news and making connections -- Capturing context and tone: using words, pictures and/or sound; Text
box : practicing convergence in sports -- Packaging the story: the daily wrap; Text box : the story is dead, long live the story; Text box : the print or text story; Text box:
the radio script; Text box: the video script -- The multimedia story: how to help audiences get what they want; Text box: Andy Carvin and curating news -- Feature or
enterprise news stories; Text box: what makes someone a good profile subject; Text box: the Christian science monitor -- Digital storytelling: design and data -- Law and
ethics: producing and disseminating news.
Convergent Journalism Nov 03 2022 Learn how to deliver the news in any media. This text explains what makes a news story effective, how to recognise the best medium
for a story - whether it be broadcast, web, radio, print or all of them - and how to tailor the story to suit these needs.
Knowledge Management in the Digital Newsroom Jun 17 2021 First Published in 2002. Routledge is an imprint of Taylor & Francis, an informa company.
Convergence Journalism May 29 2022 Media prognosticators have been declaring the death of radio, daily newspapers, journalistic ethics, and even journalism itself.
This is an introductory text on how to think, report, write, and present news across platforms. It aims to prepare journalism students for the future of news reporting.
Media Convergence Handbook - Vol. 1 Jan 13 2021 The Media Convergence Handbook sheds new light on the complexity of media convergence and the related
business challenges. Approaching the topic from a managerial, technological as well as end-consumer perspective, it acts as a reference book and educational resource in
the field. Media convergence at business level may imply transforming business models and using multiplatform content production and distribution tools. However, it is
shown that the implementation of convergence strategies can only succeed when expectations and aspirations of every actor involved are taken into account. Media
consumers, content producers and managers face different challenges in the process of media convergence. Volume I of the Media Convergence Handbook encourages an

active discourse on media convergence by introducing the concept through general perspective articles and addressing the real-world challenges of conversion in the
publishing, broadcasting and social media sectors.
Journalism and Translation in the Era of Convergence Jul 19 2021 How has convergence affected news and translation? Convergence is a chameleon, taking a new colour
in each new context, from the integrated, bilingual newsroom of a legacy broadcaster to a newsroom in an outlet that has embraced multimodality from the very start. And
yet, translation scholars studying the news have ignored convergence, while media scholars studying convergence have ignored translation. They have missed the fact that
convergence is intrinsically linked to language and culture. This volume brings together translation and media scholars to investigate different modes of convergence
across platforms as they shape how journalists frame stories and understand their role in a multilingual, convergent world. It opens a dialogue with scholars and students in
applied linguistics, communication, journalism, languages, and translation, as well as translators, interpreters, and, ultimately, journalists.
Storytelling in the Media Convergence Age Aug 27 2019 Why do screen narratives remain so different in an age of convergence and globalisation that many think is
blurring distinctions? This collection attempts to answer this question using examples drawn from a range of media, from Hollywood franchises to digital comics, and a
range of countries, from the United States to Japan
All the News Jun 05 2020 This newswriting book is the first of its kind as it aims to teach readers how to work in a convergent newsroom where they are required to report
in print, online, radio and television formats. Readers will learn about ethics, being a responsible journalist and how to cover an increasingly diverse population–all while
mastering the mechanics of communicating through different media.
Whereas upon the return of Sir T. Dale, the Company have been informed, etc Dec 12 2020
Medien- und Internetmanagement Jun 25 2019 Der Medien- und Kommunikationssektor entwickelt sich zunehmend zu einem zentralen Wirtschaftsbereich in der
Informationsgesellschaft. Das Buch behandelt das Medienmanagement für die elektronischen und printbasierten Medien. Vor dem Hintergrund der Branchenkonvergenz
werden die grundlegenden Entwicklungen, Wertschöpfungsstrukturen, Geschäftsmodelle und Wettbewerbsstrategien im Rahmen einer integrierten
Managementbetrachtung dargestellt. Darüber hinaus werden neuere Entwicklungen bei Internetmedien behandelt.
Convergent Journalism Sep 20 2021
Broadcast Journalism Jan 01 2020 This newest edition of Broadcast Journalism continues its long tradition of covering the basics of broadcasting from gathering news
sources, interviewing, putting together a programme, news writing, reporting, editing, working in the studio, conducting live reports, and more. Two new authors have
joined forces in this new edition to present behind the scenes perspectives on multimedia broadcast news, where it is heading, and how you get there. Technology is
meshing global and local news. Constant interactivity between on-the-scene reporting and nearly instantaneous broadcasting to the world has changed the very nature of
how broadcast journalists must think, act, write and report on a 24/7 basis. This new edition takes up this digital workflow and convergence. Students of broadcast
journalism and professors alike will find that the sixth edition of Broadcast Journalism is completely up-to-date. Includes new photos, quotations, and coverage of
convergent journalism, podcasting, multimedia journalism, citizen journalism, and more!
Convergent Journalism Feb 23 2022 Convergent Journalism is an online news system that uses a range of media and methods to collect and present information. With the
advent and growth of the Internet, this form of news has been flourishing globally and has become the mainstream in China. In 2014, the Chinese Government established
media convergence as a national strategy. This book offers a panoramic view of the theories and practice of Convergent Journalism in a Chinese media landscape. Drawing
on a plethora of cases, the author introduces concepts, subjects, and processes, and elaborates on media components including text, visuals, audio, and video. In addition,
he discusses the application of search engine optimization, hyperlinks in reporting, user interaction, and user creation of content. Aside from providing an in-depth
theoretical analysis, the book provides much guidance for practitioners. Students, scholars, and professionals of communication studies, journalism, and media studies will
benefit from this book.
Convergent Journalism Apr 27 2022 Convergent journalism is an online news system that uses a range of media and methods to collect and present information. With the
advent and growth of the Internet, this form of news has been flourishing globally and has become the mainstream in China. In 2014, the Chinese government established
media convergence as a national strategy. This book offers a panoramic view of the theories and practice of convergent journalism in the Chinese media landscape.
Drawing from a plethora of cases, the author introduces concepts, subjects and processes, and elaborates on media components including text, visuals, audio, and video. In

addition, he discusses the application of search engine optimization, hyperlinks in reporting, user interaction and user creation of content. Aside from providing an in-depth
theoretical analysis, the book provides much guidance for practitioners. Students, scholars and professionals of communication studies, journalism, and media studies will
benefit from this book.
Regulating Convergence Mar 03 2020 Traditionally, the technologies of telecommunications, broadcasting, satellite, and computing operated independently while the
industries associated with each were regulated independently along the same lines. Technological convergence challenges the vertical regulatory models of broadcasting,
telecommunications, and computer services while simultaneously challenging the traditional approach to regulation by nation-states. It is time for a critical examination of
regulations which support convergence while addressing the realities of the current media environment. This edited volume provides a heuristic analysis of the challenges
facing regulators and media institutions. Chapters explore the nature of the laws and regulations straining under the new technological realities, consider the changes
already made to accommodate the new media landscape, and examine new directions and approaches to the regulation of convergent media technologies and media
institutions. Susan J. Drucker is Professor of Journalism, Media Studies, and Public Relations in the School of Communication at Hofstra University. She is the treasurer of
the Urban Communication Foundation and a partner in Communication Landscapers, a consulting firm. She is an attorney, and Series Editor of the Communication Law
series for Peter Lang Publishing. She is author and co-editor of over 9 books including The Urban Communication Reader I and II, Voices in the Street: Gender, Media and
Public Space, and two editions of Real Law @ Virtual Space: The Regulation of Cyberspace (1999, 2005) with Gary Gumpert. Her work examines the relationship
between media technology and human factors, particularly as viewed from a legal perspective. Gary Gumpert is Emeritus Professor of Communication at Queens College
of the City University of New York and President of the Urban Communication Foundation. He is co-founder of Communication Landscapers, a consulting firm. His
publications include Talking Tombstones and Other Tales of the Media Age and three edited volumes of Inter/Media: Interpersonal Communication in a Media Age. He is
Series Editor of the Urban Communication series for Peter Lang Publishing. His primary research focuses on the nexus of communication technology and social
relationships, particularly looking at urban and suburban development, the alteration of public space, and the changing nature of community.
Convergent Media and Privacy Apr 03 2020 A lot of personal data is being collected and stored as we use our media devices for business and pleasure in mobile and
online spaces. This book helps us contemplate what a post-Facebook or post-Google world might look like, and how the tensions within capitalist information societies
between corporations, government and citizens might play out.
Media Convergence May 17 2021 Media studies scholars and commentators have categorised the media in distinct periods: 'old media' such as television, radio and print;
'new media' which include online media, computers, and PDAs. Now we are in a period of 'media convergence' - print newspapers sent as MP3 - but also the increasing
convergence of media policy, media ownership and media practices. This book looks at how 'traditional' media companies are moving in to converged media, questions of
ownership, questions of working practices and questions of the audience.
Broadcast News Writing, Reporting, and Producing Aug 20 2021 Jargon buster: convergent journalism: ?Media convergence is the most significant development in the
news industry in the last century. The ability to interchange text, audio, and visual communication over the Internet has fundamentally transformed the way news
organizations operate. Convergence has enabled media companies to gather, disseminate, and share information over a variety of platforms. Throughout the history of
journalism, it has been common for journalists to study one medium, such as traditional print or broadcast, and to anticipate a career working only in their chosen field.
However, the 21st century journalist has fluidity to write and deliver news content in a variety of formats. (source: http://www.convergencejournalism.com/) Broadcast
News Writing, Reporting, and Producing presents a solid foundation for any student learning how to become a broadcast journalist ? in today's world of convergent
journalism, it is more important than ever that broadcast textbooks cover the most current trends in media. Convergent journalism (the coverage of news across multiple
delivery platforms such as the internet, television, podcasts, ipods, blogs, etc) is here to stay ? broadcast journalism continues to morph as newer and more advanced
content platforms are hatched and developed, and broadcast journalists must understand how to write, report, and produce for multiple platforms simultaneously. Just one
crucial fact remains: students will need training on how to perform successfully in a world in which current events aren't just shown on the ten o'clock evening news.
Broadcast News Writing, Reporting, and Producing will be completely overhauled to reflect the trends of convergent journalism on every page. New co-author Frank
Barnas brings a multi-faceted perspective of writing, reporting, and producing that allows for multi-platform delivery systems, and shows students with real-world
examples the functions and practices of today's media. The new edition will be rewritten and restructured to accommodate common 16-week course modules, and will be

divided into four major sections of the news: gathering, writing, reporting, and producing. Sidebars featuring how examples used in the text relate to convergence in
journalism help students to draw connections easily between current stories and trends in the industry. The comprehensive approach of this text brings a multi-faceted
perspective of writing, reporting, and producing that is needed more than ever in today's world of convergent journalism. This newest edition is being completely
overhauled by the experienced journalist Frank Barnas. New photos and illustrations, a restructuring of the text, expanded end-of-chapter exercises, newer and more
relevant examples, and more information on producing all contribute to giving readers what they need most: a nuanced understanding of how the media of today function
in a world without news boundaries.
Convergent Journalism Jul 31 2022 Convergence is happening around the world. It represents a new form of reporting and may well be the future for journalism. Full
convergence involves a radical change in approach and mindset among journalists and their managers. It involves a shared assignment desk where the key people, the
multimedia assignment editors, assess each news event on its merits and send the most appropriate people to the story. Convergence coverage should thus be driven by the
significance of the news event. Depending on variables unique to each country and company, convergence is one of the most likely scenarios for media organizations
around the world. This book explains the phenomenon of media convergence, defines what has been until recently a confusing topic, describes the main business models,
provides case studies of successful convergent newsrooms around the world, and explains how to introduce convergence into the newsroom. Stephen Quinn provides a
practical introduction to the changing landscape of news reporting, and has written a useful book for students and professionals alike.
Journalism and Media Convergence Mar 27 2022 Journalism is under ever-increasing pressure, due in large part to the phenomenon of media convergence. Not only does
media convergence redefine the tasks of journalists and newsrooms, it also re-shapes the business environments of media companies. In this book, international media
practitioners and researchers describe and analyze the relationships between media convergence and advertising, public relations, social media and other areas of
communication posing a challenge to journalism.
Conversations on Convergence Nov 22 2021 Convergence is a major topic of discussion at professional and academic journalism conferences and seminars around the
world. This book presents the insights of major players and academics in the field of convergence. Here is your chance to read what the experts think about one of the most
significant changes that journalism faces. It should be on the desk of all managers keen to know where the future will take us, and on the reading list of every student of
journalism and media.
Convergence Journalism Oct 22 2021
Classification - Content Regulation and Convergent Media Feb 11 2021
Online Newsgathering Mar 15 2021 This book is for the many journalists who didn't attend a formal journalism school before going to work, those journalists who went
to J-school but did so before online information gathering was popular, and for any student studying journalism in college today.
Managing Multimedia Jul 27 2019 This volume takes you through the various stages in a project: client requirements, understanding clients, contracts, team selection,
copyright issues, multimedia elements, interface design, testing, localization and a section on managing small, quick projects
Principles of Convergent Journalism Oct 02 2022 Useful as both a core and supplementary textbook, Principles of Convergent Journalism is a critical text that explores
covergent journalism and the relationship between journalistic practice and the media platforms in which news is delivered. This text familiarizes students with the basics
ofreporting and interviewing by supplying essential information on the techniques, practices, and applications necessary for success. Examining each topic from multiple
angles, Principles of Convergent Journalism is a comprehensive text that ensures students gain an intensive understanding of thisevolving area. With content focused on
the basics of print writing and reporting, new types of content, repurposing content, Internet news, and multimedia applications, this is a text suitable for a multitude of
courses.
The Handbook of Global Online Journalism Sep 28 2019 The Handbook to Global Online Journalism features a collection of readings from international practitioners and
scholars that represent a comprehensive and state-of-the-art overview of the relationship between the internet and journalism around the world. Provides a state-of-the-art
overview of current research and future directions of online journalism Traces the evolution of journalistic practices, business models, and shifting patterns of journalistic
cultures that have emerged around the world with the migration of news online Written and edited by top international researchers and practitioners in the area of online
journalism Features an extensive breadth of coverage, including economics, organizational practices, contents and experiences Discusses developments in online news in a

wide range of countries, from the USA to Brazil, and from Germany to China Contains original theory, new research data, and reviews of existing studies in the field
Digital Sub-editing and Design Jul 07 2020 First Published in 2001. Routledge is an imprint of Taylor & Francis, an informa company.
Ethics for a Digital Era Jan 31 2020 "Elliott and Spence have produced a tight, teachable, and timely primer on media ethics for users and creators of information in the
digital age. Pitched at just the right depth of detail to provide a big picture contextualization of changing media practices grounded in concerns for democracy and the
public good, the book explores and reflects the implications of the convergence of the Fourth and Fifth Estates with an open-access, hyper-linked architecture which invites
self-reflective practice on the part of its users” Philip Gordon, Utah Valley University The rapid and ongoing evolution of digital technologies has transformed the waythe
world communicates and digests information. Fueled by a 24-hour news cycleand post-truth politics, media consumption and the technologies that drive ithave become
more influential in shaping public opinion, and it has become more imperative than ever to examine their social and ethical consequences. Ethics for a Digital Era provides
a penetrating analysis of the ethical issues that have emerged as the digital revolution progresses, including journalistic practices that impact on the truth, reliability, and
trustworthiness of communicating information. The volume explores new methods and models for ethical inquiry in a digital world, and maps out guidelines for web-based
news producers and users to conceptualize ethical issuesand analyze ethically questionable acts. In each of three thematic sections, Deni Elliott and Edward H. Spence
reflect upon shifts in media ethics as contemporary mass communication combines traditional analog practices with new forms like blogs, vlogs, podcasts, and social
media posts, and evolves into an interactive medium with users who both produce and consume the news. Later chapters apply a process of normative decision-making to
some of the most important issues which arise in these interactions, and encourage users to bridge their own thinking between the virtual and physical worlds of
information and its communication. Timely and thought-provoking, Ethics for a Digital Era is an invaluable resource for undergraduate and graduate students in media and
mass communication, applied ethics, and journalism, as well as general readers interested in the ethical impact of their media consumption.
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